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Ad Campaign
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Media Planning
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Social Media Calendar Nov-Dec Demographics of Each Social Media Platform
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This is the schedule that the ad campaign will follow. The time slots were
= 0.00%

determined based on the peak usage times for each m

edia platform.

Snapchat only has three time slots per week due to the platform charging

er day for ad space.
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This graph represents the breakdown of each media platform's user share,
which is key information when determining which platforms to advertise
one's product/service on.

I'witter has additional time slots on Monday and Friday due to the
increased engagement on weekday evenings.



